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(Editor’s note: This is the first brochure I have mailed in 12 months. 
My sincere apologies for taking so long. I have no excuses. 

The next brochure will be mailed this fall – I PROMISE!  J.J.)

❦

Hot Wine, Ice-cold Wine
Part 1: Ice-cold Wine and What You Can Do About It

May I Offer You a Glass of Freezing-cold White Wine,
Or Would You Prefer Some Hot Red Wine?

By Josh Jensen

I .  Introduction, with a Digression on Other Companies’ 
     Catalogs and Prices

 We Americans typically serve and drink our wines at the 
wrong temperatures, the whites too cold and the reds too hot. I object 
to those practices because good wines can’t – and don’t – taste right 
when they’re too hot or too cold. And for that small category of truly 
great wines, it’s a crying shame to drink them too warm or too cold. 
Both extremes prevent us from appreciating and savoring their great-
ness.
 I know many of you are busy and lack the time to wade 
through page after page of self-congratulatory wine brochure prose, 
especially if your name, like mine, is on too many winery mailing 
lists. So I’ve summarized the basic information about the proper 
temperatures at which to serve and enjoy wines in three easy-to-grasp 
visuals below.
 Again, like me you may be so busy that you barely have time 
even to look at the pictures in most catalogs, such as Victoria’s Secret. 
Another favorite catalog is Whips, Chains & ‘Cuffs, mailed from 
Antigua, I believe. I must say the quality of writing in most catalogs 
nowadays isn’t as uplifting as it used to be, so you don’t miss much if 
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you just gloss over those parts. But I digress.
 My three visuals, or “pictures,” below explain most of what 
you’re likely to want to know about wine temperatures. So if you’re in 
a hurry you can just check out the “pictures” and skip the rest of this 
essay. That will save you some time, which you can put to good use by 
flipping straight to the Wine Order on the last page of this brochure, 
getting out your credit card, reaching for the phone, and dialing 
(831) 637-9170 to place a substantial order. 
           That’s actually the way I approach the many winery brochures 
I get – at least the part about skipping the text. I quickly turn to their 
Wine Order pages, fully intending to order several cases of Napa This 
and Sonoma That for myself and my friends, only to be stopped dead 
in my tracks by the high prices some wineries charge! What are some 
of these people thinking? (By contrast, when I turn to the last pages of 
Calera’s brochures, I’m always struck by the reasonableness and essen-
tial fairness of Calera’s prices. Way to go, Hollister!)
 Our uptight legal staff wanted me to mention that the 
temperature preferences contained herein are just one man’s opinions, 
and that if you’re unhappy with the temperature of your next glass 
of wine that’s your problem, not ours. However, I will qualify that 
disclaimer by adding that I know I’m absolutely right about these 
temperatures no matter what anybody else says or thinks.

II.  All You Ever Need to Know, in “Pictures”
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III.  Very Cold Wines; Right and Wrong Ways 
      to Use Ice Buckets; Hypothermia      

 An extremely cold wine, such as a bottle of Chardonnay that’s 
been fully immersed in ice or in an ice-and-water mixture for 30 
minutes or in a cold refrigerator for more than an hour or two, will 
be between 32º and 36º F. At such a low temperature, unfortunately, 
that wine can show you only a mere fraction of its many aromas and 
flavors, until and unless you allow it to warm up a lot. You can warm 
a glass of wine quickly by cupping the bowl of the glass in your hands, 
if you happen to own a pair of hands that are warmer than 32º F. If 
your wine’s too cold but you’re in no hurry, the room temperature 
eventually should warm it up. In any case, take the bottle out of the 
damn ice bucket and leave it out.
 Doing so in a restaurant, though, can lead to a cute little 
minuet between you and the waiter if you’re dining in a place that is 
100 percent determined that its customers should drink their white 
wines cold, or else! This happens to me more often than I care to 
think about. My glass of white wine will be too cold, so I’ll take the 
bottle out of the ice and put it (the bottle, not the ice) on the table. 
I’ll go back to my conversation, or, if I’m by myself, to whatever 
catalog I’m “reading.” I’d probably read more newspapers, instead 
of catalogs, if newspapers would use more photos, especially those 
nice “artistic” photos, and less writing. The New York Times is a good 
example of a paper that could use more photos, but it ran a fabulous 
article (and a photo!) on Calera on May 16th  (see enclosed). So the 
Times is tops in our book no matter what.
 Now back to our restaurant minuet. Next thing I know, 
without my having heard or seen anything, the bottle is back in ice. 
Hmmm. I take it out a second time and put it on the table a sec-
ond time. Now I’m beginning to get suspicious. Is this restaurant 
haunted? I watch the bottle out of the corner of my eye while 
pretending to “read” my catalog. This time I catch the waiter or 
waitress cold-handed, trying to take it off the table a second time 
to put it back in the ice. Usually at that point all you have to do is 
calmly explain that you didn’t put the bottle on the table by mistake, 
but rather on purpose, and he’ll buy into your eccentricity in hopes of 
being rewarded with a big tip.
 Sometimes, though, you have to do a little jawboning. 
The waiter will explain to you in short, easy-to-understand, well 
enunciated, declarative sentences, “Sir, this is a white wine. White 
wines are served cold.” That speech pattern is familiar to me because 
I just got back from my college reunion. The undergraduates who 
worked at the event spoke to us that way, which, incidentally, is how 



you’re supposed to speak to the mentally retarded. (Come to think of 
it, they might have a point.) 
 So you try telling the waiter, in a confident enough tone, that 
you’re the customer and this is how you want your wine, and the 
customer is always right, etc. Usually that will do the trick, but not 
every time. In those tiny number of cases you might have to pull 
out all the stops, explaining with a big smile on your face that your 
generosity as a tipper is legendary, provided that you are allowed to 
drink your white wine at a temperature at which you can actually 
smell and taste the wine, but that if you are forced to drink your 
wine at a temperature at which you can’t smell or taste it at all, such 
as freezing-cold (here you might want to interject that you read 
somewhere that wines can get hypothermia, just like humans; see 
below), not only do you not intend to pay for the wine but also he 
will observe that your legendary tipping generosity can turn instantly 
into parsimony, and further that you happen to be on very cordial 
terms with both the mayor and police chief of whatever town you 
happen to be in, so would he please stop putting your wine back in the 
ice and tell all buspersons, captains and anyone else likely to walk by 
that you’re a weirdo who doesn’t want his white wine cold, but who 
claims he’s a big tipper, so can we just let him be?
 In fairness, there are at least four separate situations in which 
ice buckets can play a useful role. The first situation is when you have 
a bottle of white or rosé that’s not cool enough. Perhaps it’s been in 
your car and there’s no fridge nearby, or you want to start drinking 
the wine right away, sooner than a fridge could lower the wine’s 
temperature. (As an aside, I’m proud to say I really like good, dry 
rosés, and I prefer to drink them at white wine temperatures, around 
55º.) So for those situations where you wish to cool down your white 
or rosé quickly, an ice bucket is the perfect device. But fill the bucket 
with a lot more water than ice.
 The second situation arises when the ambient air temperature, 
whether indoors or out, is warm or even hot, for instance if you’re 
having a summer picnic in direct sunlight. Again, an ice bucket, but 
always with more water than ice, is the perfect solution, for red wines 
as well. Take the bottle out of the bucket if the wine starts to get too 
cold, and put it back in if it starts to warm up more than you want.
 When I pour our wines at wine tastings in warm weather, 
I’ll often be at the edge of a tent, and my luck usually has me pour-
ing with the sun full on me and our wines. When that happens, I 
constantly rotate all the wines we’re showing, moving them into and 
out of the ice water, Pinot Noirs as well as all the whites, to keep them 
as close as possible to the right temperature. It helps if you have about 
six hands.



             A third (somewhat “emergency”) use for ice buckets is for 
cooling down red wines in restaurants that seem to have nothing but 
warm or hot bottles of red on hand, or whose staffs believe that hot 
is best for red wines (see Part 2 of this essay on wine temperatures, 
coming to your very own mailbox from Calera this fall). It’s actually 
sort of fun to see the expression on the faces of some of these people 
when you ask for an ice bucket for your red wine. You usually can get 
them to honor your request by claiming, “I own a winery.” Or you can 
make an even more outrageous claim, “I know what I’m doing.”
 The fourth valid use for ice buckets is for champagnes, which 
I prefer to drink quite cold, say around 40º F.
 But to return to my belief that it’s a mistake to drink still, 
i.e., non-bubbly, white wines too cold, it shouldn’t surprise us that 
lowering a wine’s temperature almost to the freezing point stuns a 
wine. It certainly would stun you or me if we were put in ice for that 
long, and it’s the same for wines. It’s called hypothermia. Wines – and 
humans – just don’t work right at those very cold temperatures. But 
the good news for wine lovers is that wine recovers immediately from 
the effects of (short-term, at least) hypothermia as soon as it warms up. 
At any rate, wine recovers better and faster than you or I would.

IV. To Anthropomorphize or Not to Anthropomorphize, 
     That Is the Question

           A fancy way of categorizing the above comparison between 
wines and humans is to say that I “anthropomorphized” the wine. 
Well, let me tell you that’s a big taboo among the chemistry 
professors who run the winemaking department at the University of 
California at Davis, our country’s biggest and best known training 
ground for winemakers. Their approach seems to be – and I know 
they wouldn’t be thrilled with the following description any more 
than they like anthropomorphizing wine – that wine is a sort of soup 
of water, alcohol, chemicals, minerals, ions, esters, phenols and other 
substances, and that it is “made” by white-coated chemists operating 
in pristine, sterile control rooms. 
 These scientists make and implement specific decisions, 
adding this, subtracting that, processing all wines through huge, 
shiny machines in the same way totally fake, manufactured bever-
ages such as disgusting colas and other artificial soda pops are made, 
i.e., assembled from the ground up by taking some water from your 
city water supplies, shooting some carbon dioxide into it for bubbles, 
throwing in some sugar (or fake sugar so it can be called “diet”), some 
chemicals for “flavoring,” some other chemicals for artificial color, 
then flooding every known retail outlet with cans and bottles of this 



stuff, even sending it all around the world to poor, unsuspecting 
foreigners who are unfamiliar with our bizarre customs, and paying 
the three or four surviving monster broadcasting companies hundreds 
of millions of dollars to brainwash our citizenry into going out and 
spending their hard-earned money, or should I say the 49 percent 
of their money they still have after the U.S. Government and the 
California Government have helped themselves to the first 51 percent 
that came rolling down the assembly line of life, on that garbage.
           I happen to be an ardent believer in freedom and other 
liberties, but when I see otherwise sane, well-adjusted adults drinking 
soda pop I have to wonder if society has gone just a wee bit too far with 
this “consenting adults” thing. Kids, I can understand. After all, soda 
pop is cloyingly sweet. But adults, shouldn’t they know better? This is 
just one item in the long list of things I will never understand. 
 Well, I’ve got news for the chemistry profs at U.C. Davis: 
Wine is a living thing. I first heard that at about age 6 from the late 
Dr. George Selleck, a lifelong friend of my family’s and my first wine 
mentor. George had advised my dad to buy some German wines for 
our family’s use, and was outraged when he learned that my dad was 
storing them in our barn in the East Bay hills. It was bad enough, 
said George, a lifelong San Franciscan born in North Beach, that we 
lived “over there” in the boondocks. But when he saw that my dad had 
put these few cases in the barn – which, aside from the proximity to 
horses and a cow, also was a place that got very hot in summer and very 
cold in winter – George went ballistic. 
 “Wine is a living thing! You can’t treat wines that way!” 
he told my dad in no uncertain terms. To his dying day George 
remembered the wine-in-the-barn episode, and it never failed to rile 
him up. But hey, in fairness to my dad, he was new to this whole wine 
thing. It was about 1950. Not many Americans knew much about 
wine back then, including my dad and me. But I learned right then 
and there, at age 6 from a legitimate expert, that wine was a living 
thing. My dad never dared store wine in the barn after that, or if he 
did he never let his buddy Selleck (or me) find out about it. 

             I’ve run out of room, so I’ll close by summarizing my 
guidelines on correct wine drinking temperatures.
1. Wines often are served and consumed too hot or too cold in this 
country.
2. White wines, which are usually, but not always, the ones served 
too cold, and rosés both should be served cool to the touch, say 
around 55º F,                                      
3. Red wines, which usually are served too hot because people 
misinterpret the old “room temperature” guideline, should be served 



cool, too, in fact only slightly warmer than white wines. Let’s call this 
60º F. 
4. The main exception: Champagnes and other sparkling 
wines, which are best when quite cold. I know of one outstanding 
Northern California restaurant that sets the thermostat on its 
storage-for-service cold box (it uses the Sub-Zero brand) for most 
of its champagnes at 44º F., and the Sub-Zero holding its prestige 
Champagnes, the grande marques and tête de cuvées, at 45º F.

 In the fall brochure, we’ll explore more about red wines 
and why they should be served cool, not warm. We’ll learn some 
additional ways, other than super-cooling a wine, to mask or stun a 
wine if you’re so inclined – for instance, if you want to cover up a 
defect in a wine you happen to have. Hint: Just about every one of 
those tricks is performed in the making of Sangria.

 Department of Chest Thumping: Since the last time 
we crowed about it, Calera has been the subject of many wonderful 
articles in the press. We have reprints available of all these, and will be 
happy to mail any of them to those of you who request them. They’re 
listed below in no particular order.

 1. “Calera: Mining Pinot Noir on a Limestone Mountain,” by  
 Steve Pitcher in The Wine News, Oct.-Nov. 1999.
 2. “Calera: The Great Limestone Gamble,” by Jim Burns in  
 The Underground Wine Journal, Feb. 2001.
 3. “New World Pinot Noir,” by John Winthrop Haeger in  
 Saveur magazine, March 2001. 
 4. “Calera is Putting Hollister Pinot Noirs on the Map,” by  
 Laurie Daniel in the San Jose Mercury News, Aug. 16, 2000.
 5. “A Reputation at Stake,” by Tracie Cone in The Magazine of   
 the San Jose Mercury News, Sept. 26, 1999.

There’s also the USA Today article we enclosed in last year’s brochure, 
“Lone Wolf Popularizes Pinot Noir for U.S. Palate,” by Jerry Shriver, 
June 2, 2000.  And the New York Times article we are enclosing in this 
brochure, “Shadow Boxing With Burgundy,” by Frank J. Prial, May 
16, 2001.

Finally, there is a terrific new book just out, Real Wine: The Discovery 
of Natural Winemaking, by Patrick Matthews, published by Mitchell 
Beazley, London. It’s a small book in its format, with 256 pages of text 
(no pictures), and costs $25 U.S. The author writes at length about 
Calera’s history and philosophy.



SUMMER 2001 WINE OFFERINGS

1999 CHARDONNAY  Central Coast  
This sheer lace beauty is a worthy successor to our 1998 Chardonnay which  
Wine Spectator selected as one of its “100 Best Wines” for 2000. Vinified the 
same way as the previous year, the grapes coming from the same vineyards, 
this is again a highly aromatic, complex, ripe tasting, barrel-fermented 
Chardonnay. We made more of this wine than of any other in our small crop 
year of ‘99. Serve it “cool,” not cold.

Bottled Aug. 1-17, 2000                    10,180 Cases Produced
                                                           Bottle $22     Case $238

1999 El Niño Pinot Noir California  
This bargain-priced Pinot has a sexy, off-the-shoulder shape. It’s fresh-
tasting, soft and supple, perfect for those everyday occasions when you don’t 
want to raid your kitchen countertop wine rack for the really expensive hot 
stuff. It has typical Pinot aromas of raspberry, lovely medium-intensity 
flavors and a relaxed fit.
  
Bottled Nov. 16-20, 2000                   1,426 Cases Produced
                                                           Bottle $12.50   Case $135

1997 SELLECK VINEYARD Mt. Harlan Pinot Noir   
from The Wine News, April/May 2001 issue: “Dark reddish-brick hue. 
Appealing aromas of cedar and licorice with a wisp of wintergreen. Elegant 
style, featuring juicy flavors of red raspberry and black cherry imbued with 
fine-grain tannins. Hints of maple and brown sugar in the long, expansive 
finish. 91 points.”

from Wine Spectator, May 31, 2001 issue: “A wine of depth, richness, 
complexity and flavor, with ripe plum- and cherry-scented fruit, firm, well-
structured tannins and the kind of length that bodes well for both present 
and future. Drink now through 2007. 90 points.”

Bottled  Feb. 17, 1999                        460 Cases Produced
                                                           Bottle $80   Case $864 (1 case limit)

1997 MILLS VINEYARD  Mt. Harlan Pinot Noir
from The Wine News, April/ May 2001 issue: “Classic reddish-brown hue. 
Complex aromas of smoke, licorice and leather, with hints of dried cherry. 
Supple flavors of cranberry and tea with a whisper of orange peel and 
chocolate. Youthful tannins and crisp acid in the finish suggest a long life. 
90 points.”

from Wine Spectator, May 31, 2001 issue: “A sleek, elegant, well-defined 
wine, with pretty black cherry fruit accented by smoke, orange rind, tea and 



cola notes. Firms up and shows a ripe wall of tannins. Drink now through 
2006. 88 points.”

Bottled Feb. 24 & 25, 1999                1,361 Cases Produced
                                                           Bottle $55   Case $594 
  

1997 MT. HARLAN SAMPLER (6 half-bottles: 1 each of our four 1997 
single-vineyard Pinot Noirs, plus the ‘98 Mt. Harlan Chardonnay and the 
‘99 Mt. Harlan Viognier)   $150 including surface shipping by UPS. Limit 
1 Sampler per customer.
The best way to preview the vintage we’re just starting to offer from our 4 
Pinot Vineyards (Selleck, Jensen, Reed and Mills), the as yet unreleased ‘98 
Chardonnay and the sold-out ‘99 Viognier. Casual never felt so good.

2000 VIOGNIER  Mt. Harlan           
This wine, our first from the 2000 harvest to be bottled and offered for sale, 
is absolutely marvelous. It seems to smell like every variety of tropical fruit 
you’ve ever encountered, in a romantic floral print. Yet it has full-throttle, 
rich, flamboyant flavors, and reminds me of far-off, exotic places and times. 
Great by itself, and with rich dishes.

Bottled May 15, 2001                         609 Cases Produced
                                                           Bottle $36    Case $388  

L IBRARY SELECTIONS 
AND PREVIOUSLY OFFERED WINES

1996 JENSEN VINEYARD  Mt. Harlan Pinot Noir 
This extraordinary wine is drinking beautifully right now. Dream Angels 
Desire in beautiful stretch floral lace. I expect it to be even more amazing 
in 5 years, and more evolved still in 10. But it’s so special-tasting now that 
it’s really hard to resist its charms. The ‘96 Jensen is one of the finest we’ve 
made in our history. It has just about everything you look for in a wine, and 
it repeatedly comes out on top in blind tastings when compared to all the 
world’s greatest Pinots.

Bottled March 2 & 3,  1998               1,464 Cases Produced
                                                           Bottle $85   Case $918 (1 case limit)

1997 CHARDONNAY  Mt. Harlan   
In our record-large ‘97 harvest on Mt. Harlan, the Chardonnay grapes in our 
6.1-acre vineyard got fully ripe, yielding this remarkably refined wine. This 
vineyard’s wines always take a few years to knit together, and the ‘97, at 
almost 4 years of age, has acquired a long, sleek shape, beautifully showing 



the vineyard’s signature mineral component. Its silhouette bares as it lifts. 
It should continue to develop in the bottle, unlike many Chardonnays, for 
years to come. 

Bottled May 12, 13 & 14, 1998          1,756 Cases Produced
                                                           Bottle $38   Case $410

1997  MÉLANGE  Mt. Harlan Pinot Noir 
Think of a supermodel in a lace bodice with a high waist and a new Moroccan 
scroll burnout. That will convey only part of the excitement this wine holds 
in store for you. It was composed by adding together the lighter wine lots 
that came from our large ‘97 harvest in Mills (72%), Jensen (22%) and 
Selleck Vineyards (6%). The Mélange is a once-only concept, occasioned 
by a near-miracle (for us) commercially viable crop, so we had a very 
different-looking label designed to reflect its unique status. It will never 
possess a dark color – most Pinots Noirs don’t – but we’re thrilled that it’s 
turned into such a tasty, lively wine, with a complex interweaving of flavors. 
It’s absolutely seductive now, and will continue to improve in the bottle for 
at least 5 more years. I guarantee it. 

Bottled Feb. 16 & 17, 1999           1,944 Full Cases  (750ml bottles)
                                                  195 Half-Cases (12 x 375ml bottles) 
                                                       Bottle $40   Case $432
                                                       Half-bottle $20   12 half-bottles $216
                                                           

1998 PINOT NOIR  Central Coast   
We purchased grapes from six different independent Central Coast grow-
ers, our usual sources, to make this lovely, elegant Pinot Noir. The wine 
is delightfully supple, with highlights reminiscent of dried cherry, ber-
ries, anise and sage, and a satin ribbon detail. But don’t get me wrong. It 
actually tastes more like wine than all those other things.

Bottled September 1999                     14,822 Cases Produced
                                                           Bottle $24   Case $259

1998 El Niño Chardonnay California       
We made this wine with our ultraflexible underwire that bends with your 
every move. All you see is curves. It was actually a spin-off from our hugely 
successful ‘98 Central Coast Chardonnay, and sells for just over half the price. 
100 percent barrel-fermented, by native yeasts only, it was then aged in those 
same expensive imported barrels, the only kind we use. In other words, it 
got the full Calera treatment, which is to say almost no treatment at all. It’s 
fruity, with distinct Chardonnay character, and a real bargain. Pretty new 
label, too.
Bottled September 7, 8, 9 & 10, 1999 3,998 Cases Produced
                                                            Bottle $12.50   Case $135



ORDERING INFORMATION

To Order 
1) Fill out the Order Form to the right of this page and mail to: Calera Wine 
Company, 11300 Cienega Road, Hollister, California 95023. Or  2) Call in 
your order to (831) 637-9170.  Or  3)  Fax your order to (831) 637-9070.  
As of today, we do not have a web site, nor any way for you to order wine 
from us over the internet. 

Payment  
You can do one of three things:  1) Use the Order Form to calculate the total 
amount due and mail a check with your order.  Or  2) Charge your order to 
your Visa, Mastercard or American Express credit card.  Or  3) Neither of the 
above, and we’ll mail you an invoice when we ship your wine. 

Storage at Winery 
We can store the wines you order (and pay for). For this storage we charge 50 
cents per case per month, billed twice a year.

Shipping Charges
$15 per box (12 or fewer bottles) by UPS surface delivery. NO CHARGE for 
SURFACE shipments of 36 or more bottles to one address. Shipment by Air 
is available -- please call for specific charges. 

Shipping Guidelines
A. We can ship directly to consumers in: Alaska, California, Colorado, Hawaii, 
Idaho, Illinois, Iowa, Louisiana, Minnesota, Missouri, Montana, Nebraska, 
Nevada, New Hampshire, New Mexico, North Dakota, Oregon, Rhode 
Island, Washington, Washington DC, West Virginia, and Wisconsin. 

B. We can ship to consumers in the following states if you have met the 
criteria required by your state government: Connecticut, Maine, Michigan, 
New Jersey, Ohio, Oklahoma, Pennsylvania, Vermont, Wyoming.

C. Wine shipments to all other states are either severely restricted or pro-
hibited. Specifically, the following state governments have made it a felony 
for us to ship wine to their taxpayers: Arizona, Florida, Georgia, Indiana, 
Kentucky, Maryland, North Carolina, Oklahoma, Tennessee, and Texas.
If we cannot ship directly to you in your state please provide us with an 
alternative address in any state listed in group A.

Standing Orders
If you would like us to ship you a certain number of bottles or cases of any 
of our wines every year please call us at (831) 637-9170 to place a “Standing 
Order”. Standing Orders can be modified or canceled at any time.



SUMMER 2001 ORDER FORM

Case prices include 10% discount

New Offerings  Bottle Quantity   Cases Quantity

1999 CHARDONNAY $22   $238 
Central Coast

1999 El Niño  $12.50   $135 
California Pinot Noir  

1997 SELLECK VINEYARD $80   $864  (limit 1 case)
Mt. Harlan Pinot Noir

1997 MILLS VINEYARD $55   $594 
Mt. Harlan Pinot Noir
 
2000 VIOGNIER  $36   $388 
Mt. Harlan
 
1997 Mt. Harlan Sampler    $150 (limit 1 sampler)

Library Selections and previously offered Wines

1996 JENSEN VINEYARD $85   $918 (limit 1 case)
Mt. Harlan Pinot Noir

1997 CHARDONNAY $38   $410 
Mt. Harlan

1997 MÉLANGE   $40   $432 
Mt. Harlan Pinot Noir

1998 PINOT NOIR  $24   $259  
Central Coast   

1998 El Niño  $12.50   $135 
California Chardonnay
 
The Heartbreak Grape (A wonderful book about Calera)            $23                          copies   

If you’d like Josh Jensen to sign it/them, check here 

Visa         MC         Amex   Subtotal  $

Card #        7% sales tax (CA only) $

Exp. Date          Shipping (see below)    $

Signature            Total due with order    $

We offer a 10% full case discount only for 12 bottles of the same wine. 
That discount is reflected in all case prices listed.

Mailing / Billing Address

Name               

Address

City    State  Zip                                           

           

Shipping Address (if different)

Name

Address
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